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ÅCity population 43,000-45,000

ÅMetro area ~101,000

ÅEducation level

Å>90% high school diploma

Å<25% have Bachelorõs or higher 

ÅUnemployment rate ~2.5%

ÅFree/Reduced Lunch Eligible

Å40-50% of 7,000 public school kids

ÅLibrary FAQs

ÅMSW & financial lit programs since 2007

ÅAnnual budget $2 million; $300,000 materials

ÅAnnual circ ~640,000 

ÅStaff of 50 FTE

Background of Fond du Lac, Wisconsin



ÅLesson 1 : Make it fun
ÅLesson 2 : Develop strong partnerships

ÅLesson 3 : Seek out & try new things

Allow me to illustrate how we apply these lessons to financial 

literacy programs for kids and adults

Lessons Learned



ÅPassive programs

ÅContests: coloring, ôDollar Designõ or 

guess how many coins

ÅPrizes: roll of coins, piggy bank, CD, 

529 account

ÅActive programs

ÅBingo, trivia, piggy bank decorating, 

Big Read

1. Make it Fun ðFor Kids



ÅLibraries are not alone

ÅSchools ðFBLA high schoolers read to kids

ÅCooperative Extension 

ÅTeach Children to Save / AmerBankers Assoc

Åòéopportunity for bankers to demonstrate their commitment to community by teaching 

young people the value of saving.ó

Å https:// www.aba.com/Engagement/Pages/teach-children-save-day.aspx

ÅAsk ôfor the kidsõ (be specific)
ÅCan you donate $200 for 50 copies of this book so families can continue to discuss 

money after our event?

ÅCan you award and supply 8 piggy bank prizes for kids learning about saving money 

through our contest?  

ÅBe open to adding book plates to donated copies, having a VIP ôreaderõ &/or having 

the kids sign a thank you poster 

2. Developing Partnerships ðon behalf of kids

https://www.aba.com/Engagement/Pages/teach-children-save-day.aspx


ÅMoney As You Grow Pilot

ÅInclude CFPB parent guides in the kidsõ books for at-home program 

and activities

ÅEye catching display in highly visible location

at the end of a picture book aisle

3. Seek Out & Try New Things ðfor kids



ÅWithin a few days, almost everything was 

checked out 

ÅInformal parent feedback indicated they 

liked having discussion points and ideas 

for more activities

ÅSeries statements, labels & parent 

guides remain in materials for next year

Feedback & Results



ÅPeople say they want (and need) budgeting, credit, identity 
theft, but events always have low attendance
ÅTry inviting rehab, shelter folks to boost attendance

ÅMake it relevant.  Make it consumer-driven.

ÅGreat titles are essential.
ÅHow I Saved $40,000 in a Year

ÅBe a Frugal Foodie

ÅFashion for Less

ÅWho Gets Grandmaõs Yellow Pie Plate?

ÅSafe Cell (cell phone security, banking and shopping online)

ÅCutting the cable cord

ÅFinding Wholesale Happiness in a Retail World 

ÅFuzzy Dice, Custom Rims, and Oil Changes

ÅBe Bold. Be Messy. Be an Upcycler!

1. Make it Fun ðFor Adults



Lesson 2: Finding Partners & Presenters

ÅCooperative Extension (part of USDA) 

ÅCertified Consumer Credit Counselors (www.nfcc.org)

ÅRegional, State, Local Government
Å Social Security offices; Aging & Disability Resource Center; State unclaimed property; 

Consumer complaints office; Police dept (online safety, identity theft); FDIC

ÅFinancial Institutions, Financial Planners, InsuranceAgents
Å Credit unions; Community banks; ôNationalõ banks; lawyers

ÅNO SELLING ALLOWED 

ÅBusiness cards ok

ÅOften have disclaimers, corporate review process

ÅòEnthusiastsó
ÅMaster gardeners; librarians; extreme couponers; upcyclers; online shoppers



Asking Presenters & Partners

ÅDonõt make it harder than 
necessary
Å Talk with co-workers, friends, and family 

ÅWhat bill do they hate paying the most?

Å How do they save money?

ÅSometimes itõs a cold call ð

Å Ask for community outreach/customer 
education dept

Å Brainstorm:  What do they wish their 
customers knew?

ÅMake the request specific
Å Can you share your expertise about ____ 

in a workshop for the public?

Å Does presenter have radio time?  Could 
they mention your event?

ÅCommunity Partnership 
Guidebook from CFPB
ÅProgram ideas

ÅOffices to contact

ÅWorksheets to guide process



3. Seek Out & Try New Things ðfor adults

ÅListen to your community

ÅWhat are common money issues?

ÅWhat do you observe in restaurants?  In line at stores?

ÅListen to your program partners

ÅWhat are common money issues?

ÅWatch for opportunities all 

year long

ÅBe the connectorñhow can ___ benefit

people at the library?



Final thoughts

ÅPR & Marketing

ÅFree information



PR & Advertising

Standard* library PR
Å Press release 

Å Calendar (online & print) 

Å e-newsletter 

Å Poster 

Å Facebook

Å Monthly radio interview

Å Word of mouth!

*All free

Money Smart Week 
ÅAll ôStandardõ +

ÅPartner-paid
ÅNewspaper insert (double sided, letter sized ôslickõ)

Å Newspaper ad

Å Radio spots

Å Billboard

Library designs PR
ÅNO individual logos

ÅPartners listed


